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Three-pronged Approach 
Education Outreach 

Promotion 
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Outreach Key in Building 
Relationships 

CookFest 
Alexander  |  South Heart 

Pick Up the 
Patch 

Code for the 
Road 

Education 
Sessions 
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CookFest Builds Relationships 

•  Est. 1,500 attend 
each event 

•  Several local news 
reports 

•  Education- & 
outreach-focused 

•  Grant helps with: 
–  Promotions 
–  Materials & supplies 
–  Equipment rental 
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PUTP Establishes Goodwill 

•  1200+ industry 
volunteers & bags of 
trash collected 

•  Generates goodwill, 
local media 
attention 

•  Nationally 
recognized (IOGCC 
award) 

•  Purchase trash bags, 
t-shirts, and 
advertising 
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Encouraging safe driving 

•  Code for the Road ad – 
Safe Passing 

•  Messages from NDHP on 
safe driving 

•  Billboards & Online Ads 
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Outreach through Education 

•  Minimum 7 sessions 
to be held 
–  Annual Meetings 
–  CookFests 
–  WBPC 

•  Q&A with industry 
experts 

•  Expenses: 
advertising; table, 
chair & room rental; 
audio-visual 
equipment 
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Budget - Outreach 
Project 

Associated 
Expense 

NDIC’s Share Applicant’s 
Share (Cash) 

Applicant’s 
Share (In-Kind) 

Other Project 
Sponsor’s Share 

Outreach Total $                79,040 $                84,040                       

Code for the 
Road 

$                35,040 $                35,040   NA* 

CookFest $                35,000                     $                40,000                         

Pick Up the 
Patch 

$                  3,000 $                  3,000     

Education 
Sessions 

$                  6,000 $                  6,000     



www.northdakotaoilcan.com 

Promotion through 
Education 

Teacher 
Education 
Seminar 

Energy Career 
Awareness Program 

Power Kids’ Futures 
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Educating the Educators 

•  40-50 Teachers 
•  Classroom lessons, 

field tours, Q&A with 
industry experts 

•  Expenses include 
room rental, bus, 
handouts, lesson 
materials, oil and salt 
samples, etc. 
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Recruiting the Workforce 

•  Energy Career 
Awareness 
Partnership = 
education for future 
workforce 

•  18,400 students 
reached  

•  Expenses include 
contractor fees, 
equipment, & 
supplies 
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Education, Energy Power 
Kids’ Futures 

•  250-300 students 
participate each 
year; 

•  Events include: 
–  NWF Conservation 

Camp; 
–  WBPC Power Kids’ 

Futures; 
–  Partnership with West 

Fargo STEM class 
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Budget - Education 
Project 

Associated 
Expense 

NDIC’s Share Applicant’s Share 
(Cash) 

Applicant’s Share 
(In-Kind) 

Other Project 
Sponsor’s Share 

Education $                 85,000 $                 85,000 $               2,000 $                 46,400 

ECAP $                 50,000 $                 50,000   $                 40,000 

Teacher Seminar $                 20,000 $                 20,000     

Power Kids’ 
Futures 

$                   3,000 $                   3,000     

Energy Explorers  $                12,000 $               12,000 $               2,000 $                   6,400 
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Promotion to the Masses 
Paid 

Advertising 

Social Media 

Publications & 
Graphics 
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Paid Advertising 
Television 
•  Four Flights: 

–  Jan. 5 - 25 
–  Feb. 16 – March 8 
–  April 6 – 26 
–  Nov. 9-29 

 
Online 
•  Three Flights: 

–  Jan. 19 – March 1 
–  April 6 – May 17 
–  Nov. 2 – Dec. 20 
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Testimonials tell the real 
stories 

Eastern Business Leader Western Community 
Leader New ND Family Landowner/ Land Agent 

Former ND Expat 
Returned Farmer & Entrepreneur ND Expats turned 

Entrepreneurs 

Letting North Dakotans (old and new) tell the story of oil: 
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Promotion Through 
Publication 

Tidbits 
•  Mailed quarterly 
•  Expand to Four page 

document 
•  Topical issues 
Oil Can! Monthly 
Newsletter 
•  Emailed Monthly 
•  Includes news 

otherwise not 
covered in media 
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Increasing Reach Through 
Social Media 

•  Facebook: 
–  2,300 “Likes” 
–  Avg. reach of 85k 
–  7,000+ “engaged” 

•  Twitter: 
–  1,400 Followers 
–  Avg. Mention reach 

of 50k, retween 
reach of 30k 
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Good news is appreciated 

19 
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Visual Content Captures 
Attention 

•  Visuals processed 
60,000 times faster 
than text; 

•  90% of information 
transmitted to brain 
is visual; 

•  Infographic is 30 
times more likely to 
be read than text 
article 
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Visual Content Captures 
Attention 

•  Other informational videos include Tourism 
& Oil, NORM, Traffic Safety, Workforce, 
Community Impacts, etc. 

•  Youtube.com/NDPetroleumCouncil 
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Budget - Promotion 
Project 

Associated 
Expense 

NDIC’s Share Applicant’s Share 
(Cash) 

Applicant’s Share 
(In-Kind) 

Other Project 
Sponsor’s Share 

Promotion & 
Marketing 

$               552,250 $              557,250   $                 10,000 

Advertising $               490,250 $              495,250     

Creative & 
Production 

$                 15,000 $                15,000     

Website & social 
media 

$                 32,000 $                32,000     

Publications & 
Infographic 

$                 15,000 $                15,000   $                 10,000 
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Emerging Issues 

Project 
Associated 

Expense 

NDIC’s Share Applicant’s Share 
(Cash) 

Applicant’s Share 
(In-Kind) 

Other Project 
Sponsor’s Share 

Emerging Issues $               20,0000 $              20,000   
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2015-2016 Budget 

TOTAL EXPENSES    $
 1,540,580.00 

Less Total Grant Request  $     736,290.00 
Less Other Partner Share  $       56,000.00 
NDPC CONTRIBUTION  $     748,290.00 
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Contact 

Tessa Sandstrom 
Communications Manager 
North Dakota Petroleum Council 
Direct: 701-557-7744 
Office: 701-223-6380 
Cell:  701-421-0364 
tsandstrom@ndoil.org 
 


